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VistEngland Business Support 

• Supporting tourism businesses (largely 

SMEs) to succeed and grow

• Government’s Tourism Action Plan 2016 

ambition

• VE supports this ambition by delivering 

specific business support activities

Footer Thursday, November 16, 2017
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VisitEngland Business Advice Hub

• Resources to help businesses (and 

destinations) succeed and grow 

• Free to use tools open to all 

businesses

• Sign-posting to quality external 

resources

• VE guides and case studies

www.visitengland.org/businessadvice
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VisitEngland Business Advice Hub

• Links to external resources

• Sustainability guidance

• Accessibility Guides

• Fire Risk Assessment Tool

• Online Marketing Toolkit

• VisitEngland Awards for Excellence

• Quality Edge magazine

• Pink Book (legislation) 

www.visitengland.org/businessadvice
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Pink Book

• Legislation for tourist 

accommodation 

• Ninth Edition out now

• Purchase online

www.visitengland.org/pinkbookonline
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Accessibility Guides
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The Business Case

1 in 5
of the UK 

population is 

disabled1

£12bn
The value of 

accessible tourism 

in England2

Only 9%
of disabled 

people are 

wheelchair 

users3

1Family Resources Survey 2015/16, 21% (13.3 million)
2VisitEngland Purple Pound Infographic 2015
3NHS England estimates 1.2m wheelchair users in UK; Family Resources Survey 2015/16 - 13.3 disabled people in UK
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Information is Key
• Strong demand for venue accessibility 

information

• “Real need for both information (facts) and 

reassurance”1

• 54% avoid going to new places if they can’t 

find relevant access info.2

“We are often put off visiting a 

venue if there is no [access] 

information on their website” 2

1Measuring the Effectiveness of Access Statements for Consumers Dec 2014, 
VisitScotland and VisitEngland
2 The Access Survey 2015, Euan’s Guide
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Recent Research

• 84% have found accessibility information on 

a venue’s website to be misleading or 

inaccurate2

• 63% of businesses do not promote the fact 

they make provisions for guests with access 

needs3

2 The Access Survey 2015, Euan’s Guide
3 National Survey on Accessibility Provision 2015, VisitEngland



10

Accessibility Guides

• A guide to help you market your business to those with accessibility 

requirements (e.g. people with hearing loss, visual or mental impairment, 

wheelchair users, older people and families with young children)

• These replace Access Statements with a refreshed, simplified format

• Tourism venues complete a digital questionnaire to generate a guide

• Guide published in online format and alternative format – Word doc

• Each guide has unique URL for business to use on website and in 

marketing

• Site now live via www.visitengland.org/accessibilityguides

http://www.visitengland.org/accessibilityguides
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VisitEngland Awards for Excellence 
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Summary

• Annual national tourism awards

• 2018: 29th year

• Celebrating the very best in English tourism 

• Championing excellence

• Winners from local/regional awards 

competitions

• Direct entries: no local awards or chosen 

category not carried

Thursday, November 16, 2017
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2017 Ceremony – High Tea at the Hilton Waldorf Hotel
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Extra Categories

• Three extra categories for 2018

• Direct entry only

1. Inbound Tourism Award

2. New Tourism Business Award

3. Innovation in Tourism Award

Afternoon Tea of the Year

2017 Winner – Countess of York at the 

National Railway Museum

York, Yorkshire

Thursday, November 16, 2017
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Judging

• Focus on customer experience

• Emphasis on online reviews in first stage of 

judging

• Overnight stays and full show round debrief 

with owner/ manager (where possible)

• Reimbursement by shortlisted applicant of 

judges’ overnight stays, meals and entrance 

fees

• Judges feedback for shortlisted 

Thursday, November 16, 2017

Holiday Park/Holiday Village of the Year

2017 Finalist – Poston Mill Park

Peterchurch, Herefordshire
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Timetable

• Open for online applications: 30th October 2017

• Closing date for applications: Fri 5th Jan 2018

• Judging: Mon 8th Jan 2018 - Fri 9th March 2018

• Judging panel meets:       mid March 2018

• Awards ceremony: 23rd April 2018 at Bath Assembly Rooms

• Encourage your businesses to apply at:

http://www.visitenglandawards.org/
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Future activity
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VE Business Support 2018

• Strategic Review of Business Support function by TEAM Tourism 

Consulting, completed April 2017

• Demand for business advice but market failure due to the complexity of the 

landscape and the type of tourism businesses involved

• VisitEngland is developing a Business Support function that: 

– drives the performance of new & established tourism businesses 

looking to grow and succeed; is

– aligned with the Industrial Strategy 

– complements successful existing initiatives such the Awards for 

Excellence, Accessibility programme and Pink Book of legislation.

• Strategic partnerships to facilitate delivery at a local level (ie DMOs, LEP 

network, Enterprise Agencies, FE colleges)

• Views and input from DMOs welcomed

Footer Thursday, November 16, 2017


