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Obtaining information
- before a visit
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Who’s coming?
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Obtaining information
- during a visit
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Information from local people 32%  33% 34%

Tourist Information Centre/National
Park Centre 30% 40%  32%
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Obtaining information
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Key activities

Visiting
towns /
villages

(72%)

Visiting Sightseeing Long walk Wildlife
attractions by car >2hrs watching
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Short walk
<2hrs
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Satisfaction - ‘good’ or ‘very good’
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Countryside
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Key motivators / attractors
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Scenery / | Tranquillity Coast / National Outdoor _—
e Wildlife
landscape / peace beaches Park status activities (58%)
(94%) (78%) (73%) (69%) (59%) 4

Satisfaction

m Very

Good
H Good

W Fair

Areas for improvements

Poor /

Very Poor
Public transport 26% 23%
Public toilet cleanliness 25% 6%

Food and drink opening times 21% 5%

Car park costs 38% 6%
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Tourism Value — index linked to 2014
Greater Exmoor
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Distribution of economic impact by sector
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Tourism Value - historic prices
Greater Exmoor
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Volume and Value -Greater Exmoor

foom.
Economic impact:£252.82m —

Visitor Numbers
Volume: 4.6m visitor days _

Employment: 4580 FTE
Direct Employment
% change 2009 -2014
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www.exmoor-nationalpark.gov.uk/tourism

www.exmoor-tourism.org.uk
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