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Impact of tourism

Exmoor National Park Greater Exmoor
0, 0,
2009 2015 - 2009 2015 .
change change
S UE RO 8516 £112.74 | 32.4% || £202.77 £263.16 | 30%
Historic Prices|
Economic Impact (m) —
£103.57 £112.74 8.9% £246.62 £263.16 6.9%
2015 Indexed
Visitor Numbers (m) ... ¥t 1.36 -1.2% 1.83 1.87 2.1%
Visitor Days (m)... X 2.13 5.5% 454m  4.80 5.6%
Total Employment (FTE).., 2,056 2,206 7.3% 4,287 4,608 7.5%
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First time vs Repeat visits

Have you been to Exmoor before?

All visitors

Day visitors

Staying visitors

M Yes H No

111111111111

Age profile of visitors
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Origin
Scotland
<1%
North
7%
East Midlands
3%
West Midlands ~ East Anglia
9% 3%
Wales
g South East
18%
Oye
12.;?“38 EXMOOR
Day vs staying Type of accommodation
visitors
u Staying (1
2%:2)(” u Serviced (hotel,
B&B etc)
u Day visit u Self catering
from home
® Caravan / caprvan
® Day visit = Camping
Wh|.5|t on u Staying with friends
holiday N
/ relatives
elsewhere

Influences on accommodation choices

Peer reviews / reccomendation sites
Official star ratings

Local award recognising commitment...
Environmental / green award

Competitive quality / excellence award

B Of no influence

m Slight influence
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M Strong influence
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Primary travel routes to Exmoor
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Information sources PRIOR to a visit

80%
70%

% 66% @ All visitors (labelled) = Staying visitors Day visitors First time visitors
60%
50%

40%

30% 27%
23%
20%
10% 7%
0% N | -7 | | |
Previous Visit  Friends/  Newspaper / Tourist Brochure / Internet
Relatives magazine Information guidebook /
article or Centre map
advert
VEXMEOR
Information sources DURING a visit
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0% T N N N N T T
Previous Info from TIC/ Printed Information Internet Internet
Visit local National guide panels  (laptop or (phone or
people Park Centre desktop) tablet)
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Primary attractors
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Top 3 words that came to visitors mind when thinking of Exmoor
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Activities undertaken
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Recognition of the Exmoor brand identity

dream - discover - explore

p? exmoor
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Destination choice

Did you consider visiting any other destination Future plans

instead of Exmoor on this occasion? Are you intending to visit
29 2% Exmoor again?

= No
® Another UK National Park u Yes = No = Don't know
= Another destination in the south west
Another UK rural destination
m Any other UK destination EXMBOR
®m An overseas destination vwnmwu TARE
Full report available online
VEXMOOR
NATIONAL PARK

NATIONAL PARK

www.exmoor-nationalpark.gov.uk/tourism @rxibor
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~ CareMoor
for EXmoor

And the 2016-17
fundraising total, so far,
IS over...

£22,000!

nature e heritage ¢ access

EXMOOR
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Coming soon! CareMoor
for Exmoor

A new website, new
information for
businesses, new

branding, new films O

& marketing AP
materials e
Together we can help keep
Exmoor special sgexvoor

NATIONAL PARK



